
 
 

PO Box 536 • St. Helena, CA 94574 • (707) 967-9299 
info@wineopinions.com • WineOpinions.com 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
Wine Australia Wine.com 

Data Report 2015 
 

 
 
 
 
 
 

June 10, 2015 
  



 

 

 

 

 
Table of Contents 

 
 

Introduction 1 

Objectives and Methodology 2 

Wine.com Australian Wine Sales Data 3 

Data Mining Outline for Wine Australia 11 

 



 

 1 

Introduction 
 
Wine Opinions is a wine market research company focusing on the attitudes, 
behaviors, and taste preferences of the segment of U.S. wine drinkers who 
are the most frequent purchasers and consumers of wine.  To this end, Wine 
Opinions maintains the largest online panel of highly involved wine 
consumers ever assembled, and a U.S. wine trade panel that includes wine 
producers, growers, importers, distributors, those who work on-premise and 
off-premise, members of the wine media, and others.  Wine Opinions also 
undertakes custom research projects such as one-on-one interviews, on-site 
interviews and evaluations, and other such qualitative and quantitative 
research as suits the objectives of client projects. 
  
The services of Wine Opinions were retained by Wine Australia to undertake 
a five-year comprehensive research program.  As part of year 1 of this 
program, Wine Opinions reported on 2013 and 2014 Wine.com Australian 
wine sales data. 
 
  



 

 2 

Objectives and Methodology 
 
The primary goal of this project was to report on Australian wine sales data 
provided by Wine.com.  Specifically, the following data is included in this 
report. 
 

 Australian wine sales data by region, type, and average price. 
 

 Demographics of regular purchasers of Australian wines. 
 

 Comparison of purchases of similar wines from competing regions by 
Australian wine purchasers. 
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Wine.com Australian Wine Sales Data 
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Data Mining Outline for Wine Australia 
 
 
All data points are for calendar year 2014 
 
1.  Sales of wines from Australia by total volume (bottles) and value (dollars). Sales exclude any placements in gift 
packs.  Compare to 2013. 
 
2.  Total unique buyers of Australian wines and percent of all unique Wine.com buyers they represent.  Compare 
to 2013. 
 
3.  Average number of bottles of Australian wine purchased and average bottle price of Australian wine 
purchased.  These are to be stated per unique purchaser.  Compare to 2013. 
 
4.  Compare average bottle price of Australian wine purchased to average bottle price of all 2014 Wine.com sales. 
 
5. Percentage of unique purchasers of Australian wine who had multiple purchase occasions in 2014. 
 
6.  Australian wine sales increases in 2014 that can be linked as responses to any email blasts or promotional 
offers. 
 
7.  Demographics of Australian wine purchasers: percentage by generation; residence by target state (California, 
Texas, Illinois, Florida, New York – others to be determined); average annual Wine.com spending in 2014.  
Compare to all other (not unique purchasers of Australian wines) Wine.com purchasers for 2014. 
 
8.  Total 2014 volume and value of Australian wines by varietal type: 
 
Shiraz 
Cabernet Sauvignon 
Red blends 
Merlot 
Grenache 
Chardonnay 
Riesling 
Viognier 
Pinot Grigio/Pinot Gris 
Sauvignon Blanc 
Moscato 
 
9.  Total volume and value of 2014 sales of Australian Shiraz compared to total red wine volume and value of 2014 
sales of Cotes du Rhone red wines, Syrah/Shiraz and Rhone blends from all other Rhone Valley appellations, and 
Syrah or Rhone Blends from California and Washington. 
 
 
 
10.  Total volume and value of 2014 sales of Australian wines from each of the following regions: 
 
Coonawarra 
Barossa 
Clare Valley 
McLaren Vale 
Yarra Valley 
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Victoria  
Margaret River 
South Australia 
Hunter Valley 
Other Australia 
 
11.  Categorize (by total volume and value) shopping cart contents of unique Australian wine purchasers of their 
non-Australian wine purchases.  Rank these by country/region. 
 
12.  Rank the 10 top-selling Australian wine SKUs (by volume and value) for 2014. 
 


	Wine Australia Wine.com Data Report 2015
	Table of Contents
	Introduction
	Objectives and Methodology
	Wine.com Australian Wine Sales Data
	Data Mining Outline for Wine Australia

